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Webinar Participant Tips
Webinar with 7 chances to win Apple Airpods Max headphones!

Get one entry for every 5 minutes you participate in Webinar (max 6 entries). 
Get one bonus entry for submitting a question using the Q&A box. 

All participant lines are muted. To protect privacy, registrants only see their name, 
and presenters’ names in the participant box.

To submit a question to presenters any time during the event:

• In the Event window, in the Panels drop-down list, select Q&A.
• Type your question in the Q&A box.
• Click “Send”.  All questions will be answered live, or by email, post webinar.



Thanks for joining … Expectations
Learn about proven best practices. Presenters to discuss low-cost and 
high-ROI solutions for diverse audience of executives/clinicians at health 
plans; medical providers; and health insurance brokers and agents.

Examples culled from more than 1,000 TTHM communications 
campaigns completed yearly for top health plans; for Federal, State, 
County, City elected officials; for unions, and other advocacy groups.

Please respond to instant polling questions so presenters can be spot-
on with messaging.

Also, please submit questions as you have them using the Q&A box. 
Presenters are looking forward to replying.



Better Member Engagement & Retention
TTHM currently serves Blues and other leading health plans in 19 states.

We protect 100% of our health plan and provider clients by honoring 
Non-Disclosure Agreements (NDAs), Business Associate’s Agreements 
(BAAs), and Master Service Agreements (MBAs). 

Our leaders and staff also are sensitive to and steadfastly committed to 
protecting the Personal Health Information (PHI) of members / 
patients.

Results from the first two instant polls will now be shared and 
discussed by Ian Cerveny, TTHM Director of Operations, as he spotlights 
the first in a series of low-cost and high-yield communications solutions.



Teletownhall Outreach Tool – Ian
Overview | Teletownhall features/benefits:
1. Low-cost and highly efficient tool to educate thousands of members/patients with

benefit information that they need to successfully engage their plan.
2. Fraction of the cost of direct mail w/dramatically higher engagement and easy-to-

measure ROIs. Each event produces detailed participant reporting that tracks the
success of your outreach campaign.

3. Accessible technology, dynamic production – members simply answer our
outbound call to join a live forum with plan experts. Participants listen in, submit
questions, vote in polls, and transfer to support teams as needed.

4. Professionally produced by experienced moderators & operators. TTHM provides
training demos, scripting assistance, and a live production team for each event.



Fully Managed, Professionally Produced



¢ŜƭŜǘƻǿƴƘŀƭƭ .Ŝǎǘ tǊŀŎǘƛŎŜǎ ς Lŀƴ
Best Practices |No-pinch tool to reach members where they are
1. Onboard Early (Q1 or New to Medicare) ; Encourage Outcomes (Q2-Q3 Promote

Screenings, etc.) ; ANOC & AEP (Q4 Review Changes & Member Retention)

2. Simulcast in additional languages like Spanish, Vietnamese & Korean to deliver
critical information in your membersô preferred languages.

3. Promote a positive health care journey through annual checkups, screenings, etc.
Feature plan experts and/or care providers to first educate; then answer questions.

4. Educate first. Then offer transfers to support teams for those with more complex
needs, and/or proactively tag members for Followup from member services.



Highly Granular Results – Jim
Vital to bring trusted voices precisely where members are. 

Notable aggregated results of Teletownhalls educating thousands to 
tens of thousands of health plan members for pennies per member:

40.1% of listeners = 5+ min. 
148 questions submitted

Average listen time = 13.3 min. 
Up to 360 live transfer to support 
5 instant-polls = 200+ raised hands

Reach 60K members for 15¢ each. Some 6,500 will live connect; 
53,500 get a heart-warming VM message. 



Most Trusted Professions 2024
For almost 50 years, Gallup’s Honesty and Ethics Poll has annually been 
measuring public perceptions on the trustworthiness of people in some 
two dozen professions.

The 2024 Gallup results are out, and every health plan, every medical 
provider, and every insurance broker or agent should consider the findings 
that we’ll share next.

Before we do, please know we are looking forward to answering your 
questions. So, please submit a question using the Q&A box.



Gallup Poll 2024: Who America Trusts Most
For the 22nd straight year, Gallup’s Honesty and Ethics Poll shows: 

“Nurses remain the most trusted profession, with 78% of U.S. adults 
currently believing nurses have high honesty and ethical standards.”

Medical Doctors and Pharmacists come in at 5th and 6th on the list at 
@56% and @55% respectively.

Also noteworthy, near the bottom of survey results, are Business 
Executives and Insurance Salespeople trusted by only 12%.

The messenger matters!

https://news.gallup.com/poll/608903/ethics-ratings-nearly-professions-down.aspx
https://news.gallup.com/poll/608903/ethics-ratings-nearly-professions-down.aspx


Nurses, Doctors, Pharmacists – Allison
Nurses, physicians and pharmacists are well trusted, especially 
over business officials and insurance salespersons.
• How can we capitalize on this?

Educating thousands of members/patients in just one-hour delivers 
massive and positive real-time feedback to panelists.

Nurses, physicians, and pharmacists love doing Teletownhall events. 

How do Teletownhalls boost participation, retention and referrals?
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Design Teletownhall Differently - Allison
Member and patient trust of doctors and nurses leads to happy and 
compliant members and patients.

The outcomes are measurable:
+ Increase engagement and retention.
+ Boost new member referrals by plan and/or practice fans.
+ Close more quality of care and Star ratings gaps.



P2P Branded Texts | Robust Results - Jim
Do your members/patients go anywhere without their cell phones?
Show more love, encourage actions, and hear them clearly.  

Delight and enrich patient experience, using peer-to-peer (P2P) 
branded texts, including text to survey. Average text-to-survey results:
•Survey responses to 1+Qs = 12.2%
•Survey responses to 3Qs = 8.9%
•Survey responses to 13Qs = 6.9%

Reach unlimited members for 10¢ each (w/$450 campaign fee).



Branded P2P MMS Text Alert Sample



MA Teletownhall 
Participation Averages
Teletownhall forums reach and engage a better share 
of target members than other member outreach 
mediums. There are no tech barriers; members simply 
answer the phone to join the forum.

Call new members, all of your members, or subsets who 
are experiencing changes or who need more assistance. 
We hold forums for new member onboarding, AEP 
outreach, plan/benefit updates, focused support, etc.

Participation rates vary depending on the purpose, 
timing and promotion of the event.  Contact us to plan 
a successful large-scale virtual forum.
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26k Dial Health Care Teletownhall Stats
Detailed reporting follows 
each event showing how 
each dial resolved, and 
highlighting each 
participation point. This 
sample reporting is for a 
dialout to 26,000 members.



THANK YOU




